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A D V E R T I S I N G A F A R  M A G A Z I N E

TRY AFAR FOR FREE. WWW.AFAR.COM/TABLET

IF YOU TRAVEL TO CONNECT WITH PEOPLE  
AND PLACES, TO GET OFF THE BEATEN PATH, 
TO CHALLENGE YOURSELF, AND TO HAVE  
REAL, MEANINGFUL EXPERIENCES, 
YOU’RE GOING TO LOVE AFAR.
 
THE MAGAZINE FOR EXPERIENTIAL TRAVELERS. TRY AFAR FOR FREE. WWW.AFAR.COM/TABLET

IF YOU TRAVEL TO CONNECT WITH PEOPLE  
AND PLACES, TO GET OFF THE BEATEN PATH, 
TO CHALLENGE YOURSELF, AND TO HAVE  
REAL, MEANINGFUL EXPERIENCES, 
YOU’RE GOING TO LOVE AFAR.

THE MAGAZINE FOR EXPERIENTIAL TRAVELERS. TRY AFAR FOR FREE. WWW.AFAR.COM/TABLET

IF YOU TRAVEL TO CONNECT WITH PEOPLE  
AND PLACES, TO GET OFF THE BEATEN PATH, 
TO CHALLENGE YOURSELF, AND TO HAVE  
REAL, MEANINGFUL EXPERIENCES, 
YOU’RE GOING TO LOVE AFAR.

THE MAGAZINE FOR EXPERIENTIAL TRAVELERS.



A D V E R T I S I N G K O R O S E A L  W A L L C O V E R I N G S 



A D V E R T I S I N G  R I M S  &  G O O G L E S 



A D V E R T I S I N G  S A N  F R A N C I S C O  D E S I G N  C E N T E R

i n s p i r a t i o n  f o r  l u x u r y  h i g h - r i s e  l i v i n g  |  s h o w c a s e  2 0 0 9

San Francisco’s landmark 
residential tower will showcase 
the finest of interior design 
styles, home furnishings 
and accessories from the 
San Francisco Design Center 
showrooms.

Experience four stunning 
residences on the 53rd floor 
transformed by four noted 
Northern California designers.

TickeT proceeds benefiT sponsors
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the door, One Rincon Hill 
Sales Center, or online at 
www.sfdesigncenter.com.

$20 general admission
 (includes valet parking). 

For more information 
call 415.490.5821

Open to the public 
Tues & Thurs 11am to 3pm 

Sat 11am to 5pm

September 19–November 1
One Rincon Hill

425 First Street, San Francisco  

Leslie Bamburg
LabExperiment

Far from a sterile 

museum, the residence 

is full of life, personal 

history and unique 

style.  It reflects the 

owner’s personality 

just like his custom-

tailored suits 

Eugene Anthony 
Eugene Anthony and 

Associates Ltd. 

The very best in fur-

nishings, fabrics and 

fixtures will be show-

cased and will all come 

together to create a 

space that is chic, urban 

and most importantly, 

classically modern.

Mary Ann Schicketanz 
Carver + Schicketanz

Three primary themes 

are woven into the 

design: soothing colors 

as a counterpoint to 

urban life; incorporation 

of organic elements in 

their simplest format; 

and a reconfiguration 

of space for function.

Donald Fugina
Donald Joseph Inc.

Our residence com-

bines sensory elements 

to nurture the mind and 

body while providing 

a place for respite, 

recharge, relaxation 

and rejuvenation. 

Architecture is one 

with nature above all.
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R A C K  C A R D S S A N  F R A N C I S C O  B A Y  C L U B

MIND & BODY CENTER A T  T H E  S A N  F R A N C I S C O  B A Y  C L U B

Personal Yoga Training

MIND & BODY CENTER A T  T H E  S A N  F R A N C I S C O  B A Y  C L U B

Yoga
R
etreats

MIND & BODY CENTER A T  T H E  S A N  F R A N C I S C O  B A Y  C L U B

Yoga
Transform

ations Three-months to a 
balanced body and 
mind through yoga 
with Jason Crandell 



H O L I D A Y  C A T A L O G D I A G E O  C H A T E A U  &  E S T A T E S  W I N E S
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holiday wine collection 
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2004 Sterling Vineyards Reserve 
Merlot, Napa Valley

This brilliant ruby-red wine has intense 
aromas of ripe black cherries, nutmeg, 
cloves, toasty oak and raspberry jam. 
On the palate, it exhibits rich flavors  
of black cherry, blackberry, toasty  
oak and roasted coffee beans, with 
chewy tannins and a long and fruity 
finish. This beautiful wine pairs well 
with many dishes, from grilled steak  
to roast duck with cherry sauce to  
aged cheeses.

Retail Price: $65.00 BTL
Club Price: $48.75 BTL / $585.00 Case
Item#: 588359

2004 Sterling Vineyards Merlot, 
Napa Valley three Palms Vineyard

This lush, dark ruby wine reveals an 
array of spice and fruit aromas such  
as black cherry, raspberry, black pepper 
and cinnamon, mingled with cocoa, 
mineral and toasty vanilla notes. The 
palate is rich with strong cherry flavors, 
firm tannins and a fruity finish. 
Beautifully balanced and full-bodied, 
this wine will age for many years. It 
pairs nicely with hearty meat dishes 
like grilled filet mignon or roast rack  
of lamb and with savory, hard cheeses 
like Dry Jack.

Retail Price: $60.00 BTL
Club Price: $45.00 BTL / $540.00 Case
Item#: 585249

� |

Savor T H E  G I f T  O f  G I V I N G

2005 Sterling Vineyards Cellar Club 
Merlot, Napa Valley Bear Flats 
Vineyard

Red ruby color and a very fruity nose 
of wild cherry and blackberry greet 
you with this wine, accompanied by 
the toasty oak character that comes 
from barrel aging. Flavors are also of 
cherry and wood, as well as cocoa and 
hints of black pepper. The finish is long 
and satisfying.

Retail Price: $50.00 BTL
Club Price: $37.50 BTL / $450.00 Case
Item#: 607241

2005 Sterling Vineyards  
Cellar Club oak Knoll Pinot Noir, 
Napa Valley

Garnet in color, this Pinot Noir offers 
classic Pinot Noir aromatics. Spicy 
notes reminiscent of ripe plums, 
raspberries and black cherries on the 
nose are complemented by similar rich 
fruit flavors on the palate. Barrel aging 
adds a slightly smoky, earthy character 
to this savory wine.

Retail Price: $28.00 BTL
Club Price: $21.00 BTL / $252.00 Case
Item#: 588247

2005 Sterling Vineyards Cellar Club 
Pinot Noir, Carneros

This dark garnet colored Pinot Noir 
offers classic varietal aromatics. Spicy, 
jammy notes reminiscent of ripe plums, 
cherries and raspberries linger in the 
nose. Those same fruits are tasted on 
the palate, all wrapped up in the rich 
toasty, slightly smoky characters offered 
by the French oak barrel aging.

Retail Price: $24.00 BTL
Club Price: $18.00 BTL / $216.00 Case
Item#: 588246

CaLL  866.363.1634 Fax  888.231.5028  emaiL helP@SteRlINGwINeShoP.CoM ONLiNe  SteRlINGwINeShoP.CoM
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A pairing of fine wines…and like minds

t

D I A G E O  C H A T E A U  &  E S T A T E S  W I N E S

to order call 1.866.312.3833
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1  ACACIA® VINEYARD  Just two miles from 
San Francisco Bay in the Carneros District of Napa Valley, 
Acacia Vineyard has a cool microclimate and dense clay 
soils. These difficult growing conditions result in Pinot  
Noir and Chardonnay grapes of rare power and complexity.

2005 Acacia Vineyard Marsh  
Caviste Chardonnay, Carneros

Rich and creamy with aromas of fresh 
bread, nutmeg and coconut, these 
delicious flavors marry well with the 
bright citrus, ginger and tropical fruit. 
Proceeds from the sale of this wine go 
into a trust fund called Wines for 
Wildlife™.

Retail Price: $22.00 BTL
Club Price: $13.20 BTL / $158.40 Case 
Item#: 584941

2005 Acacia Vineyard Chardonnay, 
Carneros Winery Lake Vineyard

The seductive aromas of apple, pear 
and peach, combined with toasted oak 
and crème brûlée flavors, complement 
the mineral character.

Retail Price: $32.00 BTL
Club Price: $19.20 BTL / $230.40 Case 
Item#: 582023

2004 Acacia Vineyard Pinot Noir, 
Carneros Beckstoffer Las Amigas 
Vineyard

A dark, rich Pinot Noir with an exotic, 
spicy nose, incorporating aromas of 
raspberry, blackberry, orange zest, 
maple and baking spices. The long 
finish will only improve with a few 
years of cellaring.

Retail Price: $60.00 BTL
Club Price: $36.00 BTL / $432.00 Case 
Item#: 579174

2005 Acacia Vineyard Estate Pinot 
Noir, Carneros Lone Tree Vineyard

The nose combines blackberry, plum, 
hazelnut and earth with floral and rose 
notes. On the palate, the wine is rich 
and silky with flavors of ripe red fruit 
and spice at mid-palate.

Retail Price: $55.00 BTL
Club Price: $33.00 BTL / $396.00 Case 
Item#: 584953

2  PROVENANCE VINEYARDs®  Provenance Vineyards 
showcases the distinctiveness of Napa Valley’s best growing areas: 
Cabernet Sauvignon and Sauvignon Blanc from Rutherford and 
Oakville; Merlot from Carneros and Mount Veeder.

2006 Provenance Vineyards Estate 
Sauvignon Blanc, Rutherford

Delightful aromas of tropical fruit, 
lychee and pear complemented by 
subtle mineral notes.

Retail Price: $26.00 BTL
Club Price: $15.60 BTL / $187.20 Case 
Item#: 603198

2004 Provenance Vineyards 
Cabernet Sauvignon, Oakville 
Beckstoffer To Kalon Vineyard

Briary with floral notes (violets) and 
suede leather. The oak and fruit balance 
is exquisite with an olive tapenade, 
voluptuous berry and pronounced 
sweet/spicy oak focus.

Retail Price: $75.00 BTL
Club Price: $45.00 BTL / $540.00 Case 
Item#: 582159

San Francisco •
Napa •

• Los Angeles

•
Napa •

• Los Angeles
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Hello friends,

As you know, we recently  
announced that we are  
expanding our family by  
joining Diageo Chateau  
& Estate Wines. DC&E’s 

commitment to quality mirrors our own 
zeal for making the highest quality wines. 
In celebration of this great new chapter in 
Rosenblum’s history, we want to introduce 
you to some of the magnificent wines DC&E’s 
wineries produce.   

For the past 30 years, Kathy and I have worked 
hard to make sure the wines we make are some 
of the best in the world. Similarly, DC&E’s 
winemakers and winery staff are dedicating 
themselves to creating exceptional wines. Since 
we know the best way to learn about a wine is 
to taste it, we’re offering you a 40% discount of 
your first order of DC&E’s wines including 

As we at Rosenblum continue to build on and 
grow our tradition of making award-wining 
wines, we are also excited for the bright future 
our shareholders, consumers and everyone 
at Rosenblum share. I encourage you to take 
advantage of this great deal. I know I will!

Kent Rosenblum    

calIForNIa

acacIa® VINeyard

ProVeNaNce VINeyards®

BeaulIeu VINeyard®

 chaloNe VINeyard® 

sterlINg VINeyards®

MooN MouNtaIN® VINeyard 

hewItt® VINeyard

edNa Valley VINeyardtM

orogeNy® VINeyards 

washINgtoN

sagelaNds® VINeyard 

caNoe rIdge® VINeyard

FraNce

château de l’eVaNgIle 

chateau la Fleur
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425 First Street, San Francisco  
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Welcome
The San Francisco Design Center (SFDC) and top designers have transformed 
four One Rincon Hill luxury high-rise condominium residences into beautifully 
conceived and designed personal environments. Designed by a mix of established 
and up-and-coming interior design firms, the 53rd floor residences in One 
Rincon Hill showcase the finest of interior design styles, home furnishings, and 
accessories from the SFDC. The focus on the trend toward high-rise living in 
the SoMa District provides a unique twist to the traditional decorators’ showcase 
concept and exemplifies elegant density at its best.

One Rincon Hill, the setting for this unique event, is a soaring new high-rise 
residential development that has become one of San Francisco’s most recognizable 
landmarks. It is in the heart of the growing SoMa District, where dozens of high 
rise towers have sprouted up in the city’s fastest growing micro-neighborhoods. 
Each 53rd floor home will showcase the tower’s magnificent views of the City 
and the Bay, with bold looks created by four noteworthy designers.

The SFDC would like to thank Michael Kriozere, managing partner, Urban 
West Associates, for providing the magnificent location and for his generosity in 
investing in the vision of the four designers. We would also like to thank Paul 
Zeger, Ann Dykstra, Juliet Bowen and Kathryn Baker of the Pacific Marketing 
Associates team, and Julie Chase and Spencer Moore of Chase Communications 
for their unending support of the showcase.  

A special thank you to the designers whose artistic vision and design aesthetic 
came alive with the incredible support from the SFDC showrooms.

Finally, thank you for visiting Design Above All, the San Francisco Design 
Center showcase at One Rincon Hill. Ticket proceeds benefit three worthwhile 
non-profits: At The Crossroads, Food Runners, and PAWS (Pets Are Wonderful 
Support). Have a pleasant tour, get inspired by the four distinctly different 
design approaches in the residences, revel in the majestic views, and be sure to
return on November 1 for the public sale of all items in each residence.

Tim Treadway Martha Thompson Rhonda Hirata 
CEO SVP, Showroom Relations Director of Marketing    

S A N  F R A N C I S C O  D E S I G N  C E N T E R  |  S H OWC A S E   2 0 0 9

D AT E S

September 19 – November 1, 2009 

H O U R S

Tuesdays and Thursdays 
11am to 3pm 
Saturdays 
11am to 5pm

T I C K E T S

Available at the door, 
at One Rincon Hill
Sales Center, or online at 
www.brownpapertickets.com/
event/70807

General admission $20 
(includes valet parking)
Group rates are available 
and must be arranged in 
advance. We accept payment
by cash or check. Please, 
no credit cards at the door.

P U B L I C  S A L E

On November 1, 2009,
San Francisco Design Center  
showroom furniture and 
accessories will be offered 
at a public sale.

Cover photograph
© 2009 Steve Whittaker
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LABEXPERIMENT  // Leslie Bamburg

Leslie Bamburg grew up wanting to be an artist and playing 
with beakers. In her father’s laboratory she lined up the 
graduated cylinders and drew pictures on the wall, trying to 
make it more homey.

After college graduation with an art degree, a move to New 
York City, and a whirlwind trip through the dot com boom, 

Leslie began to think about the laboratory again. Despite her love of web 
design, she longed to have her creative visions exist outside of a computer screen.

San Francisco beckoned and Leslie began work as an assistant at Tish Key 
Interior Design, where she learned all the practical nuances of residential 
design. To improve her design skills, she studied interior design and architecture 
at UC Berkeley.

Still wanting to combine all the elements she loved in one place, Leslie created 
her own laboratory. In this lab, she designs spaces for the people she’s known 
her whole life — the scientists, the engineers, the computer geeks.

Always experimenting with new ideas and better ways of doing things, Leslie 
pours her heart and soul into Labexperiment, happily lining up beakers and 
other treasures in the homes of her clients.

P R O J E C T  D E S C R I P T I O N

Leslie designed this residence for a single Google executive. He still enjoys 
some of his childhood favorites — computer games and skateboards — but 
has developed a refined taste in wine, food, and culture. In this space elegant 
design, pop culture, and technology come together to create an environment 
that is both nostalgic and sophisticated.

The master bedroom is a pampering retreat at the end of the day, complete with 
the finest bedding and menswear-inspired fabrics for a touch of haberdashery. 
Out-of-town guests are hosted in a room that rivals a fine hotel and boasts a 
perfect view of the Bay Bridge.  

D E S I G N  P H I L O S O P H Y

Far from a sterile museum, the residence is full of life, personal history, and 
unique style. It reflects the owner’s personality just like his custom-tailored suits 
and Chuck Taylors.

1  BALCONY
Smoothie Lounge Chairs (2) S H O W R O O M 
Summit Furniture M A N U F A C T U R E R  Summit 
Furniture P R I C E  $5,640

2  OFFICE
Indira Hair on Hide Rug S H O W R O O M  Stark 
Carpet M A N U F A C T U R E R  Stark Carpet 
P R I C E  $1,500
Wall Paint - Povidence Blue #1636
S H O W R O O M  Benjamin Moore & Co.
M A N U F A C T U R E R  Benjamin Moore Paints
P R I C E  $170

3  GUEST BATH
Zen Weave Mosaic Tile (64) S H O W R O O M 
Ann Sacks M A N U F A C T U R E R  Erin Adams 
P R I C E  $3,659

4  GUEST BEDROOM
Wall Paint - Providence Blue #1636 
S H O W R O O M  Benjamin Moore & Co. 
M A N U F A C T U R E R  Benjamin Moore Paints 
P R I C E  $170
Taiko End Table S H O W R O O M  Sloan Miyasato 
M A N U F A C T U R E R  Jiun Ho P R I C E  $2,028
Han Club Chair S H O W R O O M  Sloan Miyasato 
M A N U F A C T U R E R  Jiun Ho P R I C E  $3,540
Dutton Linen Parchment Drapery Fabric 
(24) S H O W R O O M  Sloan Miyasato 
M A N U F A C T U R E R  Ralph Lauren P R I C E  $3,744
Lune Queen Bed 
S H O W R O O M  De Sousa Hughes M A N U F A C T U R E R 

Newell Design Studio P R I C E  $11,200
Kyoto White Bedding S H O W R O O M  McGary 
& Co. M A N U F A C T U R E R  McGary & Co. 
P R I C E  $1,926
Prima Alpaca Caribbean and Burnt Orange 
Euro Shams (3) S H O W R O O M  Shears & Window 
M A N U F A C T U R E R  The Sandra Jordan Collection 
P R I C E  $504
Hyde Park Brown with Tan Lumbar Pillow 
Fabric S H O W R O O M  De Sousa Hughes 
M A N U F A C T U R E R  Holland & Sherry P R I C E  $107

Resources Nº 5301
o n e  r i n c o n  h i l l

Residence Nº 5301

5  KITCHEN
Zen Weave Mosaic Tile (10) S H O W R O O M 
Ann Sacks M A N U F A C T U R E R  Erin Adams 
P R I C E  $572

6  LIVING ROOM
Landscape Coffee Table S H O W R O O M 
De Sousa Hughes M A N U F A C T U R E R  Chista 
P R I C E  $7,800
Lakeside Slipper Chair S H O W R O O M 
De Sousa Hughes M A N U F A C T U R E R  De Sousa 
Hughes P R I C E  $3,262
Rembrandt/Barley Slipper Chair Fabric (4) 
S H O W R O O M  De Sousa Hughes M A N U F A C T U R E R 
Holland & Sherry P R I C E  $494
Nest Sofa S H O W R O O M  De Sousa Hughes 
M A N U F A C T U R E R  Ted Boerner P R I C E  $8,346
Media Console Book Table S H O W R O O M 
De Sousa Hughes M A N U F A C T U R E R  Ted Boerner 
P R I C E  $5,484
Ebb & Flow Wool/Viscose Rug S H O W R O O M 
Stark Carpet M A N U F A C T U R E R  Stark Carpet 
P R I C E  $3,192

7  MASTER BATH
Zen Weave Mosaic Tile (50) S H O W R O O M 
Ann Sacks M A N U F A C T U R E R  Erin Adams 
P R I C E  $2,859

8  MASTER BEDROOM
Shag Chair and Ottoman S H O W R O O M 
De Sousa Hughes M A N U F A C T U R E R  Rosemary 
Hallgarten P R I C E  $5,700
Nocturne Custom Queen Bed S H O W R O O M 
De Sousa Hughes M A N U F A C T U R E R  Ted Boerner 
P R I C E  $6,300
Three Way Nesting Tables S H O W R O O M 
De Sousa Hughes M A N U F A C T U R E R  Ted Boerner 
P R I C E  $4,248
Windsor Chalk Stripe Falcon Grey  
Drapery Fabric (30) S H O W R O O M 
Sloan Miyasato M A N U F A C T U R E R  Ralph Lauren 
P R I C E  $5,616
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L O G O  D E S I G N  T H R E E  G E N  A R C H I T E C T S
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L O G O  D E S I G N  L U L U  D E S I G N S  J E W E L R Y



L O G O  D E S I G N  L I M O Z E N  C A R  S E R V I C E



L O G O  D E S I G N  N E X T  L E V E L  P E R S O N A L  T R A I N I N G
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W E B  D E S I G N  W W W . S P R I N G C R E E K A D V I S O R S . C O M



W E B  D E S I G N  W W W . D U R K I N D E S I G N . C O M



W E B  D E S I G N  W W W . E Y E F O R A R T . N E T
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